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In-car total audio shares: AM/FM radio dominates

Share of audio (ad-supported and ad-free) time spent in the car among persons 18+

AM/FM radio 60%

Ad-free SiriusxM T 13%
Podcasts [ 5%
Ad-free Spotify [ 5%
Owned music I 4%

Apple Music 8 3%
Music videos on YouTube [ 3% Awpﬁ\ (r:cjocrllio
Ad-supported SiriusxM [ 3% has an
Audiobooks B 1%

Ad-supported Spotify I 1% 86%
Ad-supported Pandora [ 1% share of
Other streaming audio | 1% ad-supported

Amazon Music | 1% services
Ad-free Pandora | 0.4%
Other | 0.3%

Source: Edison Research, "Share of Ear,” Q2 2023 — Q1 2024. Persons 18+, in the car; SiriusXM: Ad-supported: Spoken Word. (@ £9ms | W WestwoodOne

Ad-free: Music; Podcasts listened to on streaming platforms are included in ‘podcasts;' Percentages may not add up to 100 AUDIOACTIVE

- G R O U P
due to rounding.



AM/FM radio rules ad-supported audio in the car

Share of ad-supported audio time spent in the car among persons 18+

Podcasts l 7%

Ad-supported SiriusXM I 4%
Ad-supported Spotify I 2%

Ad-supported Pandora I 2%

Source: Edison Research, "Share of Ear,” Q2 2023 — Q1 2024. Persons 18+, in the car; SiriusXM: Ad-supported: Spoken Word. Tt e e

Ad-free: Music; Podcasts listened to on streaming platforms are included in ‘podcasts;' Percentages may not add up to 100 AUDIO ACTIVE
G R O U P

due to rounding.



The proportion of in-car AM/FM radio listening surges 4 points

from the prior year to pre-pandemic norms

AM/FM radio’s proportion of listening that occurs in the car among persons 25-54
Ponckemic
1

I
55%
487 WMl 47%
I I

Q12016 Q12017 Q12018 Q12019 Q12020 Q12021 Q12022 Q12023 QI 2024

Source: Edison “Share of Ear” AM/FM Radio proportion of 25-54 listening occurring in the car. 2016-2024 surveys are from Chact

W We:

AUDIOACTIVE

Q2-Q1 of each respective year.
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In the car: AM/FM radio leads share of ad-supported audio

listening among major auto parent companies

In the car (primary car driven) share of ad-supported audio time spent

Parent companies

General Honda | Hyundai Porsche ﬁ::qur:t_' Toyota | Mercedes-
Motor Motor . . .. | Stellantis | Subaru | Motor Benz
Motors C SE Mitsubishi . "
o. Group Alliance Industries | Group
AM/FMradio | 81% | 87% | 86% 84% 86% 88% | 83% | 90% 82%
Podcasts 11% 7% 4% 4% 6% 5% 9% 5% 10%
Ad-supported
ety A% | 4% | 5% | 10% 3% 4% | 6% | 3% 6%
Ad-supported
oo S0 3% | 2% | 4% | 1% 2% 1% | 0.2% | 1% 1%
Ad-supported
ooty | 05% 1% | 1% 0% 2% 2% | 3% | 2% 0%

Source: Edison Research, "Share of Ear,” Q2 2023-Q1 2024, Mercedes-Benz: 2 year average 2022-2024 *Mercedes-Benz n=%0.

(@ smLus | W Westwood One

AUDIOACTIVE

Persons 18+; SiriusXM: Ad-Supported: Spoken Word. Ad-Free: Music. Q: What is the model year and brand of your PRIMARY car
or truck — that is, the one vehicle you spend the most time driving or riding as a passengere

G R O U P



In the car: AM/FM radio leads share of ad-supported audio

listening among major auto brands

In the car (primary car driven) share of ad-supported audio time spent

Brands

Chevrolet | Honda | Hyundai | Toyota | Subaru | Ford | Nissan | BMW | Audi* | Jeep | Kia | Dodge | Lexus

AMEM 1 799 | 87% | 83% | 90% | 83% |87%| 86% |70%| 77% |83% 90% 89% |87%

radio

Podcasts 14% 6% 5% 5% | 9% | 7% | 6% |19% 14% | 5% | 3% | 8% | 6%

Ad-
supported | 4% 4% 5% 3% | 6% | 3% | 3% | S% | 8% | 8% | 4% | 2% | 4%
SiriusXM
Ad-
supported 1% 2% 1% 1% 02% | 1% | 2% (1% | 1% | 2% | 3% | 2% | 1%
Pandora
Ad-
supported | 0.4% 1% 6% 2% | 2% 1% | 2% | 4% | 1% | 2% | 1% | 0.4% | 1%
Spofify

Source: Edison Research, "Share of Ear,” Q2 2023-Q1 2024, Audi, BMW, Kia, Lexus: 2 year average 2022-2024 *Audi n=95. @5 | wwe

Persons 18+; SiriusXM: Ad-Supported: Spoken Word. Ad-Free: Music. Q: What is the model year and brand of your PRIMARY car AUDIO ACTIVE
or truck — that is, the one vehicle you spend the most time driving or riding as a passengere




In the car: AM/FM radio leads share of all audio listening

among major auto parent companies

In the car (primary car driven) share of all (ad-supported and ad-free) audio time spent

Parent companies

Honda Hyundai Renault-Nissan-
(e Motor Motor e Mitsubishi Stellantis Subaru e Motor OIETEEEIE-
Motors SE X Industries Benz Group*
Co. Group Alliance

AM/FM radio 54% 62% 59% 44% 61% 62% 53% 62% 54%

Ad-free SiriusXM 14% 11% 15% 25% 11% 14% 18% 9% 20%

Podcasts 7% 5% 3% 2% 4% 4% 6% 3% 7%

Ad-free Spofify 5% 5% 5% 7% 6% 3% 6% 6% 6%

Owned music 4% 5% 1% 1% 2% 4% 4% 5% 4%
Music videos on

YouTube 4% 3% 3% 3% 3% 3% 1% 3% 1%

Apple music 4% 2% 2% 3% 3% 3% 4% 5% 1%

Ad-supported SiriusXM 3% 2% 3% 5% 2% 3% 4% 2% 4%

Ad-supported

Pandora 2% 2% 1% 1% 2% 1% 0.1% 1% 1%

Audiobooks 1% 1% 3% 6% 1% 1% 1% 1% 0%
Other streaming

audio/other 1% 1% 1% 1% 3% 2% 1% 1% 1%

Amazon music 0.4% 0.4% 1% 1% 1% 1% 0.3% 0.4% 1%

Ad-supported Spotify 0.4% 1% 3% 0% 2% 1% 2% 1% 0%

Ad-free Pandora 0.4% 1% 0.2% 1% 0.1% 1% 1% 0.2% 1%

Source: Edison Research, "Share of Ear,” Q2 2023-Q1 2024, Mercedes-Benz: 2 year average 2022-2024 *Mercedes-Benz n=%0.

Persons 18+; SiriusXM: Ad-Supported: Spoken Word. Ad-Free: Music. Q: What is the model year and brand of your PRIMARY car

(@ smLus | W Westwood One

AUDIO ACTIVE

G R O U P

or truck — that is, the one vehicle you spend the most time driving or riding as a passengere



In the car: AM/FM radio leads share of all audio listening

among major auto brands

In the car (primary car driven) share of all (ad-supported and ad-free) audio time spent

Brands
Chevrolet | Honda | Hyundai | Toyota | Subaru Ford | Nissan | BMW | Audi* | Jeep i Dodge  Lexus
AM/FM radio
Ad-free SiriusXM 14% 12% 18% 9% 18% 12% 11% 14% 21% 25% 13% 6% 13%
Podcasts 10% 5% 3% 3% 6% 6% 4% 11% 8% 3% 2% 6% 4%
Ad-free Spotify 6% 5% 3% 6% 6% 3% 6% 4% 4% 5% 4% 2% 3%
Owned music 4% 5% 1% 5% 4% 3% 2% 5% 4% 1% 3% 2% 6%
Music videos on
YouTube 4% 3% 3% 4% 1% 2% 3% 13% 4% 2% 7% 4% 0.3%
Apple music 4% 2% 3% 3% 4% 3% 3% 3% 6% 4% 1% 2% 10%
Ad-supported
SiriUSXM 3% 2% 4% 2% 4% 3% 2% 3% 4% 5% 3% 1% 3%
Ad-supported
Pandora 1% 1% 1% 1% 0.1% 1% 2% 1% 1% 1% 2% 1% 1%
Amazon music 1% 0.4% 1% 1% 0.3% 0.3% 1% 1% 2% 1% 0.3% 2% 0.2%
Other streaming
audio/other 1% 1% 1% 1% 1% 1.3% 3% 3% 3% 0.4% 2% 1% 0.3%
Ad-supported 0.3% 1% 4% 2% 2% 1% 2% 2% 1% 1% 1% 0.3% 1%
Spotify
Ad-free Pandora 0.3% 1% 0.1% 0.3% 1% 0.4% 0.1% 0% 1% 0% 0.10% 1% 0%
Audiobooks 0% 1% 2% 1% 1% 1% 1% 1% 0.4% 1% 4% 0.4% 1%

Source: Edison Research, "Share of Ear,” Q2 2023-Q1 2024, Audi, BMW, Kia, Lexus: 2 year average 2022-2024 *Audi n=95. @ St | W WestwoodOne

Persons 18+; SiriusXM: Ad-Supported: Spoken Word. Ad-Free: Music. Q: What is the model year and brand of your PRIMARY car AUDIO ACTIVE

or truck — that is, the one vehicle you spend the most time driving or riding as a passenger? SRR
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General Motors drivers in the car: AM/FM radio

leads share of audio listening

In the car: Share of all audio time spent In the car: Ad-supported share of audio time
among General Motors drivers 18+ spent among General Motors drivers 18+

Am/Mm radio || TGN 547
Ad-free SirusxM [ 14% AM/FEM radio

Podcasts . 7%
Ad-free Spotify I 5%
Podcasts I 11%

Music videos on YouTube I 4%

Owned music I 4%
Apple Music I 4% _
Ad-supported SiriusXM I 3% Ad Suppor’red I 4%
Ad-supported Pandora | 2% SirusXM
Other streaming audio/other | 1% Ad-SUppOfTed
Audiobooks | 1% Pandora 3%
Amazon Music | 0.4%
Ad-free Pandora | 0.4% Ad-supported
Ad-supported Spotify \ 0.3% Spo’rlfy 0.5%

How to read: In the car, 54% of all audio time spent listening among General Motors drivers is to AM/FM radio.
In the car, 81% of ad-supported audio time spent listening among General Motors drivers is to AM/FM radio.

(@ smLus | W Westwood One

Source: Edison Research, "Share of Ear,” Q2 2023-Q1 2024. Persons 18+; SiriusXM: Ad-Supported: Spoken Word. Ad-Free: Music.
AUDIO ACTIVE

G R O U P

Q: What is the model year and brand of your PRIMARY car or truck — that is, the one vehicle you spend the most time driving
orriding as a passengere: Primary car (parent company): General Motors. In car listening.




Honda Motor Co. drivers in the car: AM/FM radio

leads share of audio listening

In the car: Share of all audio time spent In the car: Ad-supported share of audio time
among Honda Motor Co. drivers 18+ spent among Honda Motor Co. drivers 18+

Am/FM racio N ¢27
Ad-free SiriusxM [ 11% AM/FM radio
Ad-free Spotify l 5%

Podcasts || 5%
Owned music || 5% Podcasts I 7%
Music videos on YouTube I 3%
Ad-supported SiriusxM || 2% Ad- rt
Apple Music I 2% dSSUpF;<(I3\A ea | 3%
Ad-supported Pandora | 2% nus
Other streaming audio/other | 1% Ad-suppor’red
Audiobooks | 1% Pandora 2%
Ad-supported Spotify | 1%
Ad-free Pandora | 1% Ad—suppor’red
Amazon Music | 0.4% SpOTlfy 1 %

How to read: In the car, 62% of all audio time spent listening among Honda Motor co. drivers is to AM/FM radio.
In the car, 87% of ad-supported audio time spent listening among Honda Motor co. drivers is to AM/FM radio.

(@ smLus | W Westwood One

Source: Edison Research, "Share of Ear,” Q2 2023-Q1 2024. Persons 18+; SiriusXM: Ad-Supported: Spoken Word. Ad-Free: Music.
AUDIO ACTIVE

Q: What is the model year and brand of your PRIMARY car or truck — that is, the one vehicle you spend the most time driving
or riding as a passengere: Primary car (parent company): Honda Motor Co. In car listening. SRR




Hyundai Motor Group drivers in the car: AM/FM radio

leads share of audio listening

In the car: Share of all audio time spent In the car: Ad-supported share of audio time
among Hyundai Motor Group drivers 18+ spent among Hyundai Motor Group drivers 18+

Am/M radio |G 597
Ad-free SiriusxM [ 15% AM/FEM radio

Ad-free Spotify I 5%

Audiobooks [ 3%
Ad-supported SiriusXM I 3% Ad SUppOFTed I 5%
Podcasts | 3% SiriusXM
Music videos on YouTube I 3%
Ad-supported Spotify I 3% Podcasts I 4%
Apple Music || 2%
Other streaming audio/other | 1% Ad-SUppOfTed
Owned music | 1% Pandora 4%
Ad-supported Pandora | 1%
Amazon Music | 1% Ad-supported
Ad-free Pandora | 0.2% Spotify 1%

How to read: In the car, 59% of all audio time spent listening among Hyundai Motor Group drivers is to AM/FM radio.
In the car, 86% of ad-supported audio time spent listening among Hyundai Motor Group drivers is to AM/FM radio.

(@ smLus | W Westwood One

Source: Edison Research, "Share of Ear,” Q2 2023-Q1 2024. Persons 18+; SiriusXM: Ad-Supported: Spoken Word. Ad-Free: Music.
AUDIO ACTIVE

G R O U P

Q: What is the model year and brand of your PRIMARY car or truck — that is, the one vehicle you spend the most time driving
orriding as a passengere: Primary car (parent company): Hyundai Motor Group. In car listening.




Stellantis drivers in the car: AM/FM radio leads

share of audio listening

In the car: Share of all audio time spent In the car: Ad-supported share of audio time
among Stellantis drivers 18+ spent among Stellantis drivers 18+

Am/Fmradio [ 627
Ad-free Siriusxm [ 14% AM/FEM radio

Owned music I 4%
Podcasts | 4%
Music videos on YouTube [ 3% Podcasts I 5%
Ad-free Spotify I 3%

Apple Music | 3% Ad-supported
Ad-supported SiriusXM I 3% S pF;(M 4%
Ad-supported Spotify | 1% Inus
Amazon Music | 1% Ad-SUppOfTed
Ad-supported Pandora | 1% SpoTlfy 2%

Other streaming audio/other | 1%

Ad-free Pandora | 1% Ad-supported
Audiobooks | 1% Pandora 1%

How to read: In the car, 62% of all audio time spent listening among Stellantis drivers is to AM/FM radio.
In the car, 88% of ad-supported audio time spent listening among Stellantis drivers is to AM/FM radio.

(@ smLus | W Westwood One

Source: Edison Research, "Share of Ear,” Q2 2023-Q1 2024. Persons 18+; SiriusXM: Ad-Supported: Spoken Word. Ad-Free: Music.
AUDIO ACTIVE

G R O U P

Q: What is the model year and brand of your PRIMARY car or truck — that is, the one vehicle you spend the most time driving
or riding as a passengere: Primary car (parent company): Stellantis. In car listening.




Toyota Motor Industries drivers in the car: AM/FM radio

leads share of audio listening

In the car: Share of all audio time spent In the car: Ad-supported share of audio time
among Toyota Motor Industries drivers 18+ spent among Toyota Motor Industries drivers 18+

Am/Fmradio [ 627
Ad-free siiusxM [ 9% AM/FEM radio

Ad-free Spotify . 6%

Apple Music || 5%
Owned music || 5% Podcasts I 5%

Podcasts I 3%
Music videos on YouTube I 3% Ad—suppor’red
Ad-supported SiriusXM I 2% .. | 3%
Audiobooks | 1% SifusXM
Ad-supported Spotify | 1% Ad-suppor’red
Other streaming audio/other | 1% Spofif 2%
Ad-supported Pandora | 1% e Y
Amazon Music | 0.4% Ad—suppor’red 17
Pandora °

Ad-free Pandora | 0.2%

How to read: In the car, 62% of all audio time spent listening among Toyota Motor Industries drivers is to AM/FM radio.
In the car, 90% of ad-supported audio time spent listening among Toyota Motor Industries drivers is to AM/FM radio.

(@ smLus | W Westwood One

Source: Edison Research, "Share of Ear,” Q2 2023-Q1 2024. Persons 18+; SiriusXM: Ad-Supported: Spoken Word. Ad-Free: Music.
AUDIO ACTIVE
G R O U P

Q: What is the model year and brand of your PRIMARY car or truck — that is, the one vehicle you spend the most time driving
or riding as a passengere: Primary car (parent company): Toyota Motor Industries. In car listening.




Mercedes-Benz Group drivers in the car: AM/FM radio

leads share of audio listening

In the car: Share of all audio time spent In the car: Ad-supported share of audio time
among Mercedes-Benz Group drivers 18+* spent among Mercedes-Benz Group drivers 18+*

Am/Mm radio || TGN 547
Ad-free SiriusxM [ 20% AM/FEM radio m
Podcasts [ 7%

Ad-free Spotify . 6%
Ad-supported SiriusXM I 4% Podcasts 1 0%
Owned music || 4%
Amazon Music | 1.2% Ad_supporfed
Apple Music | 0.9% Sl”USXM 6%
Ad-supported Pandora | 1%
Music videos on YouTube | 1% Ad-suppor’red
Other streaming audio/other | 1% Pandora 1 %
Ad-free Pandora | 1%
Audiobooks  0.0% Ad—suppor’red
Ad-supported Spotify  0.0% Spo’rlfy 0%

How to read: In the car, 54% of all audio time spent listening among Mercedes-Benz Group drivers is to AM/FM radio.
In the car, 82% of ad-supported audio time spent listening among Mercedes-Benz Group drivers is to AM/FM radio.

Source: Edison Research, "Share of Ear,” 2 year average 2022-2024. Persons 18+; SiriusXM: Ad-Supported: Spoken Word. Ad- (@ 598 | W WestwoodOne

Free: Music. Q: What is the model year and brand of your PRIMARY car or truck — that is, the one vehicle you spend the most AUDIO ACTIVE

fime driving or riding as a passenger?: Primary car (parent company): Mercedes-Benz Group. In car listening. SRR



In the car: AM/FM radio leads share of audio listening

among German luxury auto drivers

In the car: Share of all audio time spent In the car: Ad-supported share of audio time
among German luxury auto drivers 18+ spent among Germany luxury auto drivers 18+
Am/rm radio |G 417
wcsuppones St N 17% AM/FM radio
Podcasts - 2%

6%

Ad-free Spotify

Audiobooks [ 4% Podcasts
Ad-free SiriusXM . 4%
Music videos on YouTube . 4% Ad-SUppOI’Ted
Owned music . 4% ..
Apple Music [ 4% SirusXM
Other streaming audio/other . 3% Ad—suppor’red
Amazon Music | 1% .
Ad-supported Spotify | 0.4% SpOhfy
Ad-supported Pandora | 0.4% Ad-supported
Ad-free Pandora | 0.4% Pandora 1 %

How to read: In the car, 41% of audio time spent listening among German luxury auto drivers is to AM/FM radio. In
the car, 75% of ad-supported audio time spent listening among German luxury auto drivers is to AM/FM radio.

Source: Edison Research, "Share of Ear,” Q2 2023-Q1 2024. Persons 18+; SiriusXM: Ad-Supported: Spoken Word. Ad-Free: Music. (@ 598 | W WestwoodOne
Q: What is the model year and brand of your PRIMARY car or fruck — that is, the one vehicle you spend the most time driving AUDIO ACTIVE

G R O U P

orriding as a passengere: Primary car (parent company): Porsche SE, Bayerische Motoren Werke AG.



Ford drivers in the car: AM/FM radio leads

share of audio listening

In the car: Share of all audio time spent In the car: Ad-supported share of audio
among Ford drivers 18+ time spent among Ford drivers 18+

Am/M radio (NG <57
Ad-free siiusxm [ 12% AM/FM radio 87%
N 6%

Podcasts
Owned music | 3%
Ad-free Spotify || 3% Podcasts I 7%
Apple Music I 3%
Ad-supported SiriusXM I 3% Ad-SUppOTTed
Music videos on YouTube I 2% . . | 3%
Audiobooks | 1% SInusXM
Other streaming audio/other | 1% Ad_supporfed
Ad-supported Pandora | 1% Pondorc 1%
Ad-supported Spotify | 1%
Ad-free Pandora | 0.4% Ad-supported
Amazon Music \ 0.3% Spo’rlfy 1%

How to read: In the car, 65% of all audio time spent listening among Ford drivers is to AM/FM radio. In
the car, 87% of ad-supported audio time spent listening among Ford drivers is to AM/FM radio.

(@ smLus | W Westwood One

Source: Edison Research, "Share of Ear,” Q2 2023-Q1 2024. Persons 18+; SiriusXM: Ad-Supported: Spoken Word. Ad-Free: Music.
AUDIO ACTIVE

Q: What is the model year and brand of your PRIMARY car or truck — that is, the one vehicle you spend the most time driving
or riding as a passenger2: Primary car (brand): Ford. In car listening. SRR




BMW drivers in the car: AM/FM radio leads

share of audio listening

In the car: Share of all audio time spent In the car: Ad-supported share of audio
among BMW drivers 18+ time spent among BMW drivers 18+

Am/Fmradio [ 397
Ad-free Siiusxm [N 14% AM/FM radio

Music videos on YouTube - 13%

Podcasts - 11%
W 5% Podcasts . 19%

Owned music
Ad-free Spotify . 4%

Other streaming audio/other . 3% Ad-SUpporTed I
Ad-supported Siriusxm [l 3% . 5%
Apple Music [l 3% SiriusXM
Ad-supported Spotity [ 2% Ad-supported
Audiobooks || 1% Spofif 4%
Ad-supported Pandora | 1% P Y
Amazon Music | 1% Ad-supported
Ad-free Pandora  0.0% Pandora 1 %

How to read: In the car, 39% of audio fime spent listening among BMW drivers is to AM/FM radio. In the
car, 70% of ad-supported audio time spent listening among BMW drivers is to AM/FM radio.

(@ smLus | W Westwood One

Source: Edison Research, "Share of Ear,” 2 year average 2022-2024. Persons 18+; SiriusXM: Ad-Supported: Spoken Word. Ad-
AUDIO ACTIVE

Free: Music. Q: What is the model year and brand of your PRIMARY car or fruck — that is, the one vehicle you spend the most
time driving or riding as a passenger?: Primary car (brand): BMW. In car listening. SRR




Chevrolet drivers in the car: AM/FM radio leads

share of audio listening

In the car: Ad-supported share of audio
time spent among Chevrolet drivers 18+

In the car: Share of all audio time spent
among Chevrolet drivers 18+

Am/rmradio |GGG 53%
Ad-free Siriusxm [0 14% AM/FM radio 79
Podcasts [ 10%
Ad-free Spotify [ 6%
Podcasts I 14%

Owned music | 4%

Apple Music I 4%

Music videos on YouTube I 4% Ad-SUppOFTed

Ad-supported SiiusxM || 3% .. I 4%
Other streaming audio/other | 1% SirusXm

Ad-supported Pandora | 1% Ad—SUppOFTed

Amazon Music | 1% POﬂdOFO 1 %
Ad-free Pandora | 0.3%
Ad-supported Spotify | 0.3% Ad-supported
Audiobooks  0.0% Spo’rlfy 0.4%

How to read: In the car, 53% of audio fime spent listening among Chevrolet drivers is to AM/FM radio.
In the car, 79% of ad-supported audio time spent listening among Chevrolet drivers is to AM/FM radio.

(@ smLus | W Westwood One

Source: Edison Research, "Share of Ear,” Q2 2023-Q1 2024. Persons 18+; SiriusXM: Ad-Supported: Spoken Word. Ad-Free: Music.
AUDIO ACTIVE

G R O U P

Q: What is the model year and brand of your PRIMARY car or truck — that is, the one vehicle you spend the most time driving
or riding as a passengere: Primary car (brand): Chevrolet. In car listening.




Honda drivers in the car: AM/FM radio leads share of audio listening

In the car: Share of all audio time spent In the car: Ad-supported share of audio
among Honda drivers 18+ time spent among Honda drivers 18+

am/M radio |GGG 0%
Ad-free Siiusxm [ 12% AM/FM radio
N 5%

Ad-free Spotify

Owned music [ 5%
Podcasts [l 5% Podcasts I 6%
Music videos on YouTube [ 3%
Ad-supported SiriusXM l 2% Ad-su orted
Apple Music I 2% S pF;(M I 4%
Audiobooks | 1% Inus
Ad-supported Pandora | 1% Ad_supporfed
Other streaming audio/other | 1% Pandora 2%
Ad-supported Spotify | 1%
Ad-free Pandora | 1% Ad-supported
Amazon Music | 0.4% Spo’rlfy 1 %

How to read: In the car, 60% of audio fime spent listening among Honda drivers is to AM/FM radio. In
the car, 87% of ad-supported audio time spent listening among Honda drivers is to AM/FM radio.

(@ smLus | W Westwood One

Source: Edison Research, "Share of Ear,” Q2 2023-Q1 2024. Persons 18+; SiriusXM: Ad-Supported: Spoken Word. Ad-Free: Music.
AUDIO ACTIVE

Q: What is the model year and brand of your PRIMARY car or truck — that is, the one vehicle you spend the most time driving
or riding as a passengere: Primary car (brand): Honda. In car listening. SRR




Hyundai drivers in the car: AM/FM radio leads

share of audio listening

In the car: Share of all audio time spent In the car: Ad-supported share of audio
among Hyundai drivers 18+ time spent among Hyundai drivers 18+

Am/rM radio |GG 547
Ad-free Siriusxm [ 18% AM/FM radio

Ad-supported Spotify || 4%

Ad-supported SiriusXM I 4% _
ed st 1 4% Ad-supported I 4%
Music videos on YouTube I 3% SpOTlfy
Ad-free Spotify I 3%
Podcasts I 3% POdCOSTS 5%
Audiobooks I 2%
Other streaming audio/other | 1% Ad—SUppOI’Ted
Amazon music | 1% SiriusXM 5%
Ad-supported Pandora | 1%
Owned music | 1% Ad-supported
Ad-free Pandora  0.1% Pandora 1 %

How to read: In the car, 56% of audio time spent listening among Hyundai drivers is to AM/FM radio. In
the car, 83% of ad-supported audio time spent listening among Hyundai drivers is to AM/FM radio.

(@ smLus | W Westwood One

Source: Edison Research, "Share of Ear,” Q2 2023-Q1 2024. Persons 18+; SiriusXM: Ad-Supported: Spoken Word. Ad-Free: Music.
AUDIO ACTIVE

Q: What is the model year and brand of your PRIMARY car or truck — that is, the one vehicle you spend the most time driving
orriding as a passenger?: Primary car (brand): Hyundai. In car listening. SRR




Jeep drivers in the car: AM/FM radio leads share of audio listening

In the car: Share of all audio time spent In the car: Ad-supported share of audio
among Jeep drivers 18+ fime spent among Jeep drivers 18+

Am/fM racio || TTEGEGEGE 51
Ad-free Siriusxm [ 25%, AM/FM radio

Ad-supported SiriusxM [ 5%

Ad-free Spotify [ 5% Ad-suU orted
Apple music | 4% SII’ILFJ)SF;(M I 8%

Podcasts I 3%

Music videos on YouTube I 2%

Audiobooks | 1% Podcasts IS%

Ad-supported Spotify | 1%
Amazon music | 1% Ad-supported

Ad-supported Pandora | 1% PCIndOl'CI 2%

Owned music | 1%

Ad-supported

2%

Other streaming audio/other | 0.4%
Ad-free Pandora  0.0% Spo’rlfy

How to read: In the car, 51% of audio fime spent listening among Jeep drivers is to AM/FM radio. In the
car, 83% of ad-supported audio time spent listening among Jeep drivers is to AM/FM radio.

(@ smLus | W Westwood One

Source: Edison Research, "Share of Ear,” 2 year average 2022-2024. Persons 18+; SiriusXM: Ad-Supported: Spoken Word. Ad-
AUDIO ACTIVE

Free: Music. Q: What is the model year and brand of your PRIMARY car or tfruck — that is, the one vehicle you spend the most DIOACTH

as a passengere: Primary car (brand): Jeep. In car listening.

tfime driving or riding



Kia drivers in the car: AM/FM radio leads share of audio listening

In the car: Share of all audio time spent In the car: Ad-supported share of audio
among Kia drivers 18+ time spent among Kia drivers 18+

Am/rM racio |GGG 0%
Ad-free Siriusxm [ 13% AM/FM radio

Music videos on YouTube [ 7%

Ad-free Spotify | 4% -
Audiobooks [ 4% Ad s.u.ppor’red I 4%
Owned music I 3% SITIUSXM
Ad-supported SiriusXM I 3% Ad-su orted
Ad-supported Pandora I 2% P pdp 3%
Other streaming audio/other | 2% andora
Podcasts | 2%
Apple Music | 1% Podcasts | 3%
Ad-supported Spotify | 1%
Amazon Music | 0.3% Ad-supported
Ad-free Pandora  0.1% Spo’rlfy 1 %

How to read: In the car, 60% of audio time spent listening among Kia drivers is to AM/FM radio. In the
car, 90% of ad-supported audio time spent listening among Kia drivers is to AM/FM radio.

(@ smLus | W Westwood One

Source: Edison Research, "Share of Ear,” 2 year average 2022-2024. Persons 18+; SiriusXM: Ad-Supported: Spoken Word. Ad-
AUDIO ACTIVE

Free: Music. Q: What is the model year and brand of your PRIMARY car or tfruck — that is, the one vehicle you spend the most DIOACTH

as a passengere: Primary car (brand): Kia. In car listening.

tfime driving or riding



Nissan drivers in the car: AM/FM radio leads share of audio listening

In the car: Share of all audio time spent In the car: Ad-supported share of audio
among Nissan drivers 18+ fime spent among Nissan drivers 18+

Am/fm racio [ ¢17 -
Ad-free SiiusxM [ 11% AM/FM radio 86%

Ad-free Spotify [ 6%

Podcasts || 4% Podcasts I 67
o

Apple music || 3%

Music videos on YouTube [ 3%
Other streaming audio/other [ 3% Ad-supported

Ad-supported Spotify l 2% SirlusXM 3%

Ad-supported Pandora l 2%
Ad-supported SiriusXM l 2% Ad-SUppOFTed 27
Other I 1% Spotify °

Audiobooks 1%
Amazon music | 1% Ad-supported 27
Ad-free Pandora  0.1% Pandora °

How to read: In the car, 61% of audio time spent listening among Nissan drivers is to AM/FM radio. In
the car, 86% of ad-supported audio time spent listening among Nissan drivers is to AM/FM radio.

(@ smLus | W Westwood One

Source: Edison Research, "Share of Ear,” Q2 2023-Q1 2024. Persons 18+; SiriusXM: Ad-Supported: Spoken Word. Ad-Free: Music.
AUDIO ACTIVE

Q: What is the model year and brand of your PRIMARY car or truck — that is, the one vehicle you spend the most time driving
or riding as a passenger2: Primary car (brand): Nissan. In car listening. SRR




Subaru drivers in the car: AM/FM radio leads share of audio listening

In the car: Share of all audio time spent In the car: Ad-supported share of audio
among Subaru drivers 18+ time spent among Subaru drivers 18+

Am/M racio || TGN 53%
Ad-free Siriusxm [N 18% AM/FM radio
Ad-free Spotify [ 6%

Podcasts [ 6%

Ad-supported SiiusxM | 4% Podcasts
Apple music I 4%
Owned music | 4% Ad_supporfed
Ad-supported Spotify I 2% . e
Audiobooks | 1% SirusXM
Ad-free Pandora | 1% Ad—suppor’red
Other streaming audio/other | 1% .
Music videogs on YouTube I 1;, SpOhfy
Amazon music | 0.3% Ad—suppor’red
Ad-supported Pandora  0.1% Pandora

How to read: In the car, 53% of audio fime spent listening among Subaru drivers is to AM/FM radio. In
the car, 83% of ad-supported audio time spent listening among Subaru drivers is to AM/FM radio.

Source: Edison Research, "Share of Ear,” Q2 2023-Q1 2024. Persons 18+; SiriusXM: Ad-Supported: Spoken Word. Ad-Free: Music. (@ 598 | W WestwoodOne
AUDIO ACTIVE

Q: What is the model year and brand of your PRIMARY car or truck — that is, the one vehicle you spend the most time driving
or riding as a passengere: Primary car (brand): Subaru. In car listening. SRR




Audi drivers in the car: AM/FM radio leads share of audio listening

In the car: Share of all audio time spent In the car: Ad-supported share of audio
among Audi drivers 18+* time spent among Audi drivers 18+*

Am/EM radio [ 427,
Ad-free SiiusxM I 21% AM/FM radio

Podcasts [0 8%
Podcasts I 14%

Apple Music [ 6%
Music videos on YouTube . 4%

Ad-free Spotify [l 4%

Ad-supported SiriusXM . 4% -
Owned music [ 4% Ad SSUDF;(?\:\Ted I 8%
Ofther streaming audio/other . 3% Inus
Amazon Music | 2% Ad-supported
Ad-free Pandora | 1% Spoftif 1%
Ad-supported Spotify | 1% P Y
Ad-supported Pandora | 1% Ad-supported
Audiobooks | 0.4% Pandora 1%

How to read: In the car, 42% of audio time spent listening among Audi drivers is to AM/FM radio. In the
car, 77% of ad-supported audio time spent listening among Audi drivers is to AM/FM radio.

Source: Edison Research, "Share of Ear,” 2 year average 2022-2024 *Audi n=95. Persons 18+; SiriusXM: Ad-Supported: Spoken @ vt | W Westwoodone

Word. Ad-Free: Music. Q: What is the model year and brand of your PRIMARY car or fruck — that is, the one vehicle you spend AUDIO ACTIVE

the most time driving or riding passenger?e: Primary car (brand): Audi. In car listening. SRR
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General Motors drivers: AM/FM radio leads share of audio in all

locations (home, work, vehicle, and other)

Share of all audio time spent in all locations Ad-supported share of audio time spent in all
among General Motors drivers 18+ locations among General Motors drivers 18+

N 397
e 14% AM/FM radio
9%

Podcasts
Ad-free SiriusxM [ 7%
Ad-free Spotify [ 7%

ey B Podcasts . 16%
Apple Music Bl 4% Ad-supported I 59
o

Other streaming audio/other [l 3%

AM/FM radio
Music videos on YouTube

Ad-supported Pandora [ 3% Pandora
TV music channels | 3%
Ad-supported SiriusxM [ 2% Ad-SUppOFTed 47
Audiobooks I 2% SiriusXM °
Amazon Music | 2%
Ad-supported Spotify | 1% Ad-SUppOI’TGd
Ad-free Pandora | 1% SpOTlfy 2%

How to read: 39% of all audio time spent listening among General Motors drivers is to AM/FM radio.
77% of ad-supported audio time spent listening among General Motors drivers is to AM/FM radio.

(@ smLus | W Westwood One

Source: Edison Research, "Share of Ear,” Q2 2023-Q1 2024. Persons 18+; SiriusXM: Ad-Supported: Spoken Word. Ad-Free: Music.
AUDIO ACTIVE

Q: What is the model year and brand of your PRIMARY car or fruck — that is, the one vehicle you spend the most time driving
or riding as a passenger2: Primary car (parent company): General Motors. SRR




Honda Motor Co. drivers: AM/FM radio leads share of audio in all

locations (home, work, vehicle, and other)

Share of all audio time spent in all locations Ad-supported share of audio time spent in all
among Honda Motor Co. drivers 18+ locations among Honda Motor Co. drivers 18+
Am/FM radio IR 417
Music videos on YouTube [N 13% AM/FM radio 72%
Podcasts [ 10%

Ad-free Spotify = 6%
Owned music 6%
Ad-free SiriusxM [ 5% Podcasts . 18%
Audiobooks [ 4%
Other streaming audio/other [ 3% Ad-SUppOfTed 47
Ad-supported Spotify I 2% Spo’rlfy °
TV music channels [ 2%
aoplo Musc B 27 Ad-supported I 39
Ad-supported Pandora | 2% Pandora °
Amazon Music | 2%
Ad-supported SiriusxM | 2% Ad-SUppOFTed
Ad-free Pandora | 1% SiriusXM 3%

How to read: 41% of all audio time spent listening among Honda Motor Co. drivers is to AM/FM radio.
72% of ad-supported audio time spent listening among Honda Motor Co. drivers is to AM/FM radio.

Source: Edison Research, "Share of Ear,” Q2 2023-Q1 2024. Persons 18+; SiriusXM: Ad-Supported: Spoken Word. Ad-Free: Music. Tt e e

Q: What is the model year and brand of your PRIMARY car or fruck — that is, the one vehicle you spend the most time driving AUDIO ACTIVE

G R O U P

or riding as a passengere: Primary car (parent company): Honda Motor Co.



Hyundai Motor Group drivers: AM/FM radio leads share of audio in all

locations (home, work, vehicle, and other)

Share of all audio time spent in all locations Ad-supported share of audio time spent in all
among Hyundai Motor Group drivers 18+ locations among Hyundai Motor Group drivers 18+
AM/FM radio

I 327

Music videos on YouTube [T 19%, AM/FM radio
Podcasts [ 10%

Ad-free SiriusxM [ 8%

Podcasts . 20%

Ad-free Spotify [ 5%
Audiobooks [ 5%

Owned music [ 5%

Other streaming audio/other [l 5% Ad-supported 57
Ad-supported Pandora [ 3% SiriusXM °
Ad-supported SiriusxM [ 2%

Apple Music | 2% Ad-SUppOFTed 57
Ad-supported Spotity B 2% Pandora °
Amazon Music il 2%
TV music channels | 1% Ad-supported
Ad-free Pandora | 0.4% SpOTlfy 4%

How to read: 32% of all audio time spent listening among Hyundai Motor Group drivers is to AM/FM radio.
66% of ad-supported audio time spent listening among Hyundai Motor Group drivers is to AM/FM radio.

Source: Edison Research, "Share of Ear,” Q2 2023-Q1 2024. Persons 18+; SiriusXM: Ad-Supported: Spoken Word. Ad-Free: Music. @1 | WWestwoodOne

Q: What is the model year and brand of your PRIMARY car or truck — that is, the one vehicle you spend the most time driving AUDIO ACTIVE
or riding as a passenger?: Primary car (parent company): Hyundai Motor Group. SRR




Stellantis drivers: AM/FM radio leads share of audio in all locations

(home, work, vehicle, and other)

Ad-supported share of audio time spent in all

Share of all audio time spent in all locations
among Stellantis drivers 18+ locations among Stellantis drivers 18+
AM/FMradio [ 397
Music videos on YouTube [N 12% AM/FM radio 69%
Podcasts [ 10%
Ad-free SiriusxM [ 7%
Audiobooks [ 5% Podcasts
Ad-free Spotify - 5% 17%
Ad-supported Pandora [ 5%
Owned music [ 4% Ad-supporfed
Other streaming audio/other [ 4% Pandora
Apple Music [ 3%
TV music channels | 3% Ad-SUppOFTed
Ad-supported SiriusxM | 2% SiriusXM
Amazon Music [l 2%
Ad-supported Spotify | 1% Ad-SUppOI’TGd
Spotify

Ad-free Pandora | 1%

How to read: 39% of all audio time spent listening among Stellantis drivers is to AM/FM radio. 69% of
ad-supported audio time spent listening among Stellantis drivers is to AM/FM radio.

(@ smLus | W Westwood One

Source: Edison Research, "Share of Ear,” Q2 2023-Q1 2024. Persons 18+; SiriusXM: Ad-Supported: Spoken Word. Ad-Free: Music.
AUDIO ACTIVE
G R O U P

Q: What is the model year and brand of your PRIMARY car or truck — that is, the one vehicle you spend the most time driving

or riding as a passenger?: Primary car (parent company): Stellantis.



Toyota Motor Industries drivers: AM/FM radio leads share of audio in all

locations (home, work, vehicle, and other)

Ad-supported share of audio time spent in all
locations among Toyota Motor Industries drivers 18+

Share of all audio time spent in all locations
among Toyota Motor Industries drivers 18+

Am/FM radio [ 357
Music videos on YouTube [N 14% AM/FM radio
Podcasts [ 11%
Owned music [ 6%
Ad-free Spotify [ 6%
Ad-free SiriusxM [ 4% Podcasts . 2] %
Other streaming audio/other - 4%
Audiobooks [l 3% Ad-supported 5%
Apple Music [l 3% Pandora °
Ad-supported Pandora [ 3%
TV music channels [ 3% Ad-supported 4
Amazon Music [ 3% Spotify %
Ad-supported Spotify [ 2%
Ad-supported SiriusxM [ 2% Ad-SUppOFTed
Ad-free Pandora | 1% SiriusXM 4%

How to read: 35% of all audio time spent listening among Toyota Motor Industries drivers is to AM/FM radio.
66% of ad-supported audio time spent listening among Toyota Motor Industries drivers is to AM/FM radio.

(@ smLus | W Westwood One

Source: Edison Research, "Share of Ear,” Q2 2023-Q1 2024. Persons 18+; SiriusXM: Ad-Supported: Spoken Word. Ad-Free: Music.
AUDIO ACTIVE

Q: What is the model year and brand of your PRIMARY car or truck — that is, the one vehicle you spend the most time driving
or riding as a passenger2: Primary car (parent company): Toyota Motor Industries. SRR




Mercedes-Benz Group drivers: AM/FM radio leads share of audio in all

locations (home, work, vehicle, and other)

Share of all audio time spent in all locations Ad-supported share of audio time spentin all
among Mercedes-Benz Group drivers 18+ locations among Mercedes-Benz Group drivers 18+
INVENECclcl = YT
Podcasts [ 22% AM/FM radio 47%
Ad-free SiriusxM [ 10%

Music videos on YouTube [N 10%
TV music channels [ 8% Podcasts
Ad-free Spotify [N 7% 44%
Apple Music B 5% Ad-supported I
8%

Ad-supported SiriusxM [ 3%

Owned music [ 3% SiriusXM
Other streaming audio/other [ 2%

Amazon Music [ 2% Ad-supported
Audiobooks [l 2% Pandora 1%
Ad-supported Pandora | 2%
Ad-free Pandora | 0% Ad-supported
Ad-supported Spotify | 0.1% SpoTlfy 1%

How to read: 24% of all audio fime spent listening among Mercedes-Benz Group drivers is to AM/FM radio.
47% of ad-supported audio time spent listening among Mercedes-Benz Group drivers is to AM/FM radio.

Source: Edison Research, "Share of Ear,” 2 year average 2022-2024. Persons 18+; SiriusXM: Ad-Supported: Spoken Word. Ad- @ St | W WestwoodOne

Free: Music. Q: What is the model year and brand of your PRIMARY car or truck — that is, the one vehicle you spend the most AUDIO ACTIVE

G R O U P

time driving or riding as a passenger?: Primary car (parent company): Mercedes-Benz Group.



AM/FM radio leads share of audio among German luxury auto drivers

in all locations (home, work, vehicle, and other)

Share of all audio time spent in all locations Ad-supported share of audio time spent in all
among German luxury auto drivers 18+ locations among German luxury auto drivers 18+
AM/FM radio [ 347
Podcasts [N 16% AM/FM radio 61%
Music videos on YouTube [ 9%,

Other streaming audio/other [ 5%

Ad-free Spotity [N 6%
Ad-free SiiusxM [ 6% Podcasts - 29%

Apple Music [ 5%
Owned music [ 4% Ad-supported 47
TV music channels [ 3% Spotify °
Audiobooks [ 3%
Amazon Music [ 3% Ad-supported 37
Ad-supported Spotify [l 2% SiriusXM o
Ad-supported SiriusxM [ 2%
Ad-supported Pandora | 1% Ad-SUppOFTed

1 0.3% Pandora 27

How to read: 34% of all audio fime spent listening among German luxury auto drivers is to AM/FM radio.
61% of ad-supported audio fime spent listening among German luxury auto drivers is to AM/FM radio.

Ad-free Pandora

Source: Edison Research, "Share of Ear,” Q2 2023-Q1 2024. Persons 18+; SiriusXM: Ad-Supported: Spoken Word. Ad-Free: Music. @9t | W WestwoodOne

Q: What is the model year and brand of your PRIMARY car or fruck — that is, the one vehicle you spend the most time driving AUDIO ACTIVE

G R O U P

or riding as a passenger?: Primary car (parent company): Porsche SE, Bayerische Motoren Werke AG.



Porsche SE drivers: AM/FM radio leads share of audio in all locations

(home, work, vehicle, and other)

Share of all audio time spent in all locations Ad-supported share of audio time spent in all
among Porsche SE drivers 18+ locations among Porsche SE drivers 18+
AM/FM radio [ 357
Podcasts [N 12% AM/FM radio 66%
Music videos on YouTube [N 9%,
Ad-free SiriusxM [N 9%,
Ad-free Spotify [N 8% Podcasts
Other streaming audio/other [ 5% 22%
Audiobooks [ 5%
Apple Musc [0 4% Ad-supported 5%,
Owned music [ 3% SiriusXM °

Amazon Music [ 3%
Ad-supported SiriusxM [ 3% Ad-SUDDOFTed 4
TV music channels | 2% Spotify %
Ad-supported Spotify B 2%
Ad-supported Pandora [ 2% Ad-SUppOFTed
Ad-free Pandora | 0.3% Pandora 3%

How to read: 35% of all audio time spent listening among Porsche SE drivers is to AM/FM radio. 66% of
ad-supported audio time spent listening among Porsche SE drivers is to AM/FM radio.

Source: Edison Research, "Share of Ear,” Q2 2023-Q1 2024. Persons 18+; SiriusXM: Ad-Supported: Spoken Word. Ad-Free: Music. @9t | W WestwoodOne
AUDIO ACTIVE

Q: What is the model year and brand of your PRIMARY car or truck — that is, the one vehicle you spend the most time driving
or riding as a passengere2: Primary car (parent company): Porsche SE. SRR




Ford drivers: AM/FM radio leads share of audio in all locations (home,

work, vehicle, and other)

Share of all audio time spent in all locations Ad-supported share of audio time spent
among Ford drivers 18+ in all locations among Ford drivers 18+
AM/FM radio

I 397
Podcasts [N 13% AM/FM radio
Music videos on YouTube [ 10%
Ad-free SiriusxM [ 10%
W 5% Podcasts . 22%

Owned music
Ad-free Spotify [ 4%

Other streaming audio/other [l 4%

Audiobooks [ 3% Ad-supported 47
Ad-supported Spotify M 2% Spotify °

Apple Music | 2%
Ad-supported Pandora || 2% Ad-SUppOFTed 37
Ad-supported SiriusxM i 2% Pandora °

TV music channels | 2%

Amazon Music | 2% Ad-supported

Ad-free Pandora | 1% SiriUsXM 3%

How to read: 39% of all audio time spent listening among Ford drivers is to AM/FM radio. 68% of
ad-supported audio time spent listening among Ford drivers is to AM/FM radio.

Source: Edison Research, "Share of Ear,” Q2 2023-Q1 2024. Persons 18+; SiriusXM: Ad-Supported: Spoken Word. Ad-Free: Music. @9t | W WestwoodOne
AUDIO ACTIVE

Q: What is the model year and brand of your PRIMARY car or truck — that is, the one vehicle you spend the most time driving
or riding as a passenger2: Primary car (brand): Ford. SRR




BMW drivers: AM/FM radio leads share of audio in all locations (home,

work, vehicle, and other)

Share of all audio time spent in all locations Ad-supported share of audio time spent
among BMW drivers 18+ in all locations among BMW drivers 18+

AM/FM radio [ 327
Podcasts [T 20% AM/FM radio
Music videos on YouTube [ 10% / 56%
Other streaming audio/other [ 6%
Apple Music [ 5%
Ovwned music [ 5% Podcosts - 367%

TV music channels [ 5%
Ad-free Spotify [ 5% Ad-SUppOTTed 47
Ad-free SiriusxM [ 4% Spotify °
Amazon Music [l 3%
Ad-supported Spotify [ 2% Ad-suppor’red 27
Audiobooks [ 2% SiriusXM °
Ad-supported SiriusxM || 1%
Ad-supported Pandora || 1% Ad—suppor’red
Ad-free Pandora | 0.4% Pandora 2%

How to read: 32% of all audio time spent listening among BMW drivers is to AM/FM radio. 56% of ad-
supported audio time spent listening among BMW drivers is to AM/FM radio.

Source: Edison Research, "Share of Ear,” Q2 2023-Q1 2024. Persons 18+; SiriusXM: Ad-Supported: Spoken Word. Ad-Free: Music. (@ 598 | W WestwoodOne

Q: What is the model year and brand of your PRIMARY car or truck — that is, the one vehicle you spend the most time driving AUDIO ACTIVE

or riding as a passengere: Primary car (brand): BMW. SRR



Chevrolet drivers: AM/FM radio leads share of audio in all locations

(home, work, vehicle, and other)

Share of all audio time spent in all locations Ad-supported share of audio time spentin
among Chevrolet drivers 18+ all locations among Chevrolet drivers 18+

AM/FM radio I 37 7,
Music videos on YouTube [N 14% AM/FM radio
Podcasts [ 10% / 71%

Ad-free Spotify [ 8%
Ad-free Siriusxm [ 7%
Apple Music [ 4% Podcasts . 19%

Owned music [ 4%
Other streaming audio/other [ 4% Ad—suppor’red 47
TV music channels [ 3% Pandora °
Ad-supported Pandora [ 2%
Ad-supported SiriusxM [ 2% Ad-SUpDOFTed
Audiobooks [ 2% SiriusXM 4%
Amazon Music | 2%
Ad-supported Spotify | 1% Ad—supporTed
Ad-free Pandora | 1% Spotify 3%

How to read: 37% of all audio fime spent listening among Chevrolet drivers is to AM/FM radio. 71% of
ad-supported audio time spent listening among Chevrolet drivers is to AM/FM radio.

Source: Edison Research, "Share of Ear,” Q2 2023-Q1 2024. Persons 18+; SiriusXM: Ad-Supported: Spoken Word. Ad-Free: Music. @9t | W WestwoodOne

Q: What is the model year and brand of your PRIMARY car or truck — that is, the one vehicle you spend the most time driving AUDIO ACTIVE

G R O U P

or riding as a passenger?: Primary car (brand): Chevrolet.



Dodge drivers: AM/FM radio leads share of audio in all locations

(home, work, vehicle, and other)

Share of all audio time spent all locations Ad-supported share of audio time spentin
among Dodge drivers 18+ all locations among Dodge drivers 18+

Am/FM radio I 377,
Audiobooks [ 11% AM/FM radio
Podcasts [ 11% / 67%

Music videos on YouTube [ 9%
W 5% Podcasts . 19%

Ad-free SiriusXxM
Ad-supported Pandora [ 5%,

Ad-free Spotify [l 5%
Other streaming audio/other [ 4% Ad-supported 9%
Owned music [ 3% Pandora °
Amazon Music [ 3%
TV music channels | 2% Ad-supported 37
Apple Music [l 2% SiriusXM °
Ad-supported SiriusxMm | 2%
Ad-free Pandora [ 1% Ad-supported
Ad-supported Spotify | 1% SpoTlfy 2%

How to read: 37% of all audio time spent listening among Dodge drivers is to AM/FM radio. 67% of
ad-supported audio time spent listening among Dodge drivers is to AM/FM radio.

(@ smLus | W Westwood One

Source: Edison Research, "Share of Ear,” Q2 2023-Q1 2024. Persons 18+; SiriusXM: Ad-Supported: Spoken Word. Ad-Free: Music.
AUDIO ACTIVE

G R O U P

Q: What is the model year and brand of your PRIMARY car or truck — that is, the one vehicle you spend the most time driving
or riding as a passengere: Primary car (brand): Dodge.




Honda drivers: AM/FM radio leads share of audio in all locations

(home, work, vehicle, and other)

Share of all audio time spent in all locations
among Honda drivers 18+

AwsErocio I 407
Music videos on YouTube [ 14%
Podcasts [ 10%
Ad-free Spotify [ 6%
Owned music [ 6%
Ad-free SiriusxM [ 5%
Audiobooks [ 5%
Other streaming audio/other [ 2%
Ad-supported Spotify [ 2%
TV music channels || 2%
Amazon Music || 2%
Apple Music || 2%
Ad-supported SiriusxM | 2%

Ad-supported share of audio time spent
in all locations among Honda drivers 18+

Podcasts . 199%

Ad-supported
Spotify I 47

Ad-supported
Pandora I 3%

Ad-supported Pandora [ 2% Ad-supported
Ad-free Pandora | 1% SiriUsXM 3%

How to read: 40% of all audio time spent listening among Honda drivers is to AM/FM radio. 72% of
ad-supported audio time spent listening among Honda drivers is to AM/FM radio.

Source: Edison Research, "Share of Ear,” Q2 2023-Q1 2024. Persons 18+; SiriusXM: Ad-Supported: Spoken Word. Ad-Free: Music. @9t | W WestwoodOne
AUDIO ACTIVE

Q: What is the model year and brand of your PRIMARY car or truck — that is, the one vehicle you spend the most time driving
or riding as a passenger2: Primary car (brand): Honda. SRR




Hyundai drivers: AM/FM radio leads share of audio in all locations

(home, work, vehicle, and other)

Share of all audio time spent in all locations Ad-supported share of audio time spentin
among Hyundai drivers 18+ all locations among Hyundai drivers 18+
Am/Fm radio [ 327
Music videos on YouTube [T 19% AM/FM radio
Podcasts [N 9% / 66%
Ad-free SiriusxM [ 8%
Ad-free Spotify [ 6%
Owned music [ 5% Podcasts . 18%
Other streaming audio/other [l 4%
Audiobooks [l 3% Ad-supported
Ad-supported Pandora [ 3% Pandora
Apple Music [ 3%
Ad-supported SiriusxM [ 3% Ad-suppor’red
Amazon Music [ 2% SiriusXM
Ad-supported Spotify [ 2%
TV music channels | 2% Ad-supported
Ad-free Pandora | 0.3% SpOTIfy

How to read: 32% of all audio time spent listening among Hyundai drivers is to AM/FM radio. 64% of
ad-supported audio time spent listening among Hyundai drivers is o AM/FM radio.

Source: Edison Research, "Share of Ear,” Q2 2023-Q1 2024. Persons 18+; SiriusXM: Ad-Supported: Spoken Word. Ad-Free: Music. @9t | W WestwoodOne
Q: What is the model year and brand of your PRIMARY car or fruck — that is, the one vehicle you spend the most time driving AUDIO ACTIVE

G R O U P

or riding as a passenger?: Primary car (brand): Hyundai.



Jeep drivers: AM/FM radio leads share of audio in all locations (home,

work, vehicle, and other)

Share of all audio time spent in all locations Ad-supported share of audio time spent
among Jeep drivers 18+ in all locations among Jeep drivers 18+
AM/FM radio

N 367 :
Music videos on YouTube [ 14% AM/FM radio

Podcasts [N 12%
Ad-free SiriusxM [ 9%
W 6% Podcasts . 21%

Ad-free Spotify
Apple Music [ 4%

Owned music [ 4% _
Ad-supported Pandora [ 3% Ad SUppor’red 6%
TV music channels [ 3% Pandora
Ad-supported SiriusxM [ 3%
Other streaming audio/other [ 2% Ad—suppor’red 57
Audiobooks Il 2% SiriusXM °

Amazon Music | 1%
Ad-supported Spotify | 1% Ad—suppor’red

Ad-free Pandora | 0.1% Spotify

2o

How to read: 36% of all audio time spent listening among Jeep drivers is to AM/FM radio. 65% of
ad-supported audio time spent listening among Jeep drivers is to AM/FM radio.

(@ smLus | W Westwood One

Source: Edison Research, "Share of Ear,” Q2 2023-Q1 2024. Persons 18+; SiriusXM: Ad-Supported: Spoken Word. Ad-Free: Music.
AUDIO ACTIVE

Q: What is the model year and brand of your PRIMARY car or truck — that is, the one vehicle you spend the most time driving
or riding as a passenger?: Primary car (brand): Jeep. SRR




Kia drivers: AM/FM radio leads share of audio in all locations (home,

work, vehicle, and other)

Ad-supported share of audio time spent
in all locations among Kia drivers 18+

Share of all audio time spent in all locations
among Kia drivers 18+

AM/FM radio I 327 :
Music videos on YouTube [N 19% AM/FM radio 65%
Podcasts [ 11%
Audiobooks [ 8%

Ad-free SiiusxM [ 7% Podcasts
Owned music [ 5% 23%

Other streaming audio/other [ 5% Ad-SUpporTed

4%

Ad-free Spotify [ 4% -~
Ad-supported SiriusxM [ 2% SirlusXM

Ad-supported Spotify [ 2%
Ad-supported Pandora l 2% Ad-SUppOfTed 47
Amazon Music I 2% Pandora o
Apple Music | 1%
TV music channels | 1% Ad-supported
Ad-free Pandora | 1% SpoTlfy 4%

How to read: 32% of all audio time spent listening among Kia drivers is to AM/FM radio. 65% of
ad-supported audio time spent listening among Kia drivers is to AM/FM radio.

(@ smLus | W Westwood One

Source: Edison Research, "Share of Ear,” Q2 2023-Q1 2024. Persons 18+; SiriusXM: Ad-Supported: Spoken Word. Ad-Free: Music.
AUDIO ACTIVE

Q: What is the model year and brand of your PRIMARY car or truck — that is, the one vehicle you spend the most time driving
or riding as a passengere: Primary car (brand): Kia. SRR




Nissan drivers: AM/FM radio leads share of audio in all locations

(home, work, vehicle, and other)

Share of all audio time spent in all locations Ad-supported share of audio time spent
among Nissan drivers 18+ in all locations among Nissan drivers 18+
AM/FM radio I 387 :
Music videos on YouTube [ 9% AM/FM radio 69%
Ad-free Spotify [N 9%,
Podcasts [ 9%
Owned music [ 8% Podcasts . 16%
Ad-supported Pandora [ 5%
Ad-free SiriusxM I 5%
Other streaming audio/other [ 5% Ad-SUppOFTed 9%
Apple Music = 3% Pandora
Audiobooks 3%
Ad-supported Spotify B 2% Ad-SUppOfTed 47
TV music channels Il 2% Spohfy °
Ad-supported SiriusXxM | 1%
Amazon Music | 1% Ad-supported
Ad-free Pandora | 0.1% SiriusXM 3%

How to read: 38% of all audio time spent listening among Nissan drivers is to AM/FM radio. 69% of
ad-supported audio time spent listening among Nissan drivers is to AM/FM radio.

Source: Edison Research, "Share of Ear,” Q2 2023-Q1 2024. Persons 18+; SiriusXM: Ad-Supported: Spoken Word. Ad-Free: Music. @9t | W WestwoodOne

Q: What is the model year and brand of your PRIMARY car or fruck — that is, the one vehicle you spend the most time driving AUDIO ACTIVE
or riding as a passenger2: Primary car (brand): Nissan. SRR




Subaru drivers: AM/FM radio leads share of audio in all locations

(home, work, vehicle, and other)

Share of all audio time spent in all locations Ad-supported share of audio time spentin
among Subaru drivers 18+ all locations among Subaru drivers 18+
Am/Fm radio IR 337
Podcasts [ 12% AM/FM radio
Ad-free SiriusxM [ 10% / 66%
Ad-free Spotify [N 8%
Owned music [ 7%
Music videos on YouTube [ 6% Podcasts . 22%
Ad-supported Spotify [ 3%
Ad-supported SiriusxM [ 3% Ad-supported 57
TV music channels [ 3% SiriusXM o
Audiobooks [ 3%
Other streaming audio/other [ 3% Ad-SUppOfTed 57
Apple Music [ 2% SpoTlfy o

Amazon Music [ 2%
Ad-supported Pandora || 1% Ad-supported

Ad-free Pandora | 1% Pandora

27

How to read: 38% of all audio time spent listening among Subaru drivers is to AM/FM radio. 66% of
ad-supported audio time spent listening among Subaru drivers is to AM/FM radio.

(@ smLus | W Westwood One

Source: Edison Research, "Share of Ear,” Q2 2023-Q1 2024. Persons 18+; SiriusXM: Ad-Supported: Spoken Word. Ad-Free: Music.
AUDIO ACTIVE

Q: What is the model year and brand of your PRIMARY car or fruck — that is, the one vehicle you spend the most time driving
or riding as a passenger: Primary car (brand): Subaru. SRR




Audi drivers: AM/FM radio leads share of audio in all locations (home,

work, vehicle, and other)

Share of all audio time spent in all locations Ad-supported share of audio time spent
among Audi drivers 18+ in all locations among Audi drivers 18+
AmM/FMradio I 327,
Podcasts [N 17% AM/FM radio y
Music videos on YouTube [ 9%
Ad-free SiriusxM [ 9%
Owned music [ 6%
Other streaming audio/other [ 5% Podcasts - 32%
Ad-free Spotify [ 5%
TV music channels [ 4% Ad-supported

| 5%

Apple Music [l 3% SirilusXM
Ad-supported SiriusxM [ 3%
Audiobooks [ 3% Ad-supported
Amazon Music I 2% Spotify 2%
Ad-free Pandora | 1%
Ad-supported Spotify | 1% Ad-SUppOfTed
Ad-supported Pandora | 1% Pandora 1 %

How to read: 32% of all audio time spent listening among Audi drivers is to AM/FM radio. 60% of
ad-supported audio time spent listening among Audi drivers is to AM/FM radio.

Source: Edison Research, "Share of Ear,” Year 2 average 2022-2024. Persons 18+; SiriusXM: Ad-Supported: Spoken Word. Ad- @ St | W WestwoodOne

Free: Music. Q: What is the model year and brand of your PRIMARY car or fruck — that is, the one vehicle you spend the most AUDIO ACTIVE

time driving or riding as a passenger2: Primary car (brand): Audi. SRR



(@ sumuLus | W Westwood One

AUDIOACTIVE

€1 R o 1ETE RS

Thank You

The intellectual property included in this presentation is property of Cumulus Media, including Westwood One, and may not be used
without permission. Any details are subject to change. 2024 Cumulus Media, Inc.



